C(\ M Cloud Bridge Specialized Consulting Firm in Data & Al Cloud System

Specialized Consulting Firm in Data & Al

Data & Bl
Big Data & Al

Data Flow & Automation

Data Infra & Security

Why Google Data Platform
with Marketing Integration

H / "AD x 47 _ 4 Ev/ " yo.
Specialized Consulting Firm in Data & Al Cloud System

Copyrighté 2022-2023 by M(Multi) Cloud Bridge Co., Ltd All rights reserved.



&, M. Cloud Bridge Agenda

Specialized Consulfing Firm in Data & Al

Why Google Data Platform with Marketing Integration

2. Mg U D2 XY MHA

3. YEecHE|X| A7)



C{" - EETCECEIR
/‘_) Why Google Data Platform with Marketing Integration

Why Google Data Platform
with Marketing Integration



A2ete c x| —
Cr/\l) Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Data Platform 27

Google Data Platform2 72 #M, f 5= 50| obgXo 2 2Yr|= 712 22t2E Z231E(Google Cloud Platform)2 7|2H22 21% H|0[E| A
A

2], 24, k5 3 0|5, Al4=tE Sl 72 O E38E(Google Marketing Platform)at Ao MA|7E 128 BtE ZM A| AR 715 SAS M-S L CE

Google Data Platform 27|

21 Hlo]ES cflo|Eq $/8t % 78 cfl0|Eq £44 cfo|E] 3t X ol cfl0|E{ AlZt}
(Source) (Ingest / ETLELT) (Analysis) (Machine Leaming) (Visualize)
2]
“2 Pub/Sub Q BigQuery €2 Cloud ML b Looker
”m Googl i $O—
.888. MaReﬁn%ogIthorm m loT Core 52 Baouery O i Vertex Al
oo igQuery Omni N oo g
> ﬁ 4 Iy
Consumers J = -\ 0 j DataFlow . « Auto ML = Data Connector Ko
[°) BigQuery ML i Datalab Marketing
YouTD m. [} DataFusion @ _ Report Template
Q=0 5 B Cconnected Sheet & VisonAl Z Embedded Repor
———————————————————————————————— o Dataproc _l 23( Video Al = EM €po
Legacy Datasource o Data QnA
egiy . °‘].L Dataprep DY Data Q =] Natural @ Looker Studio AP
[===] . Language Al
-— BigQuery API .
J:I_/D/aﬂ o160 ingf Oracle oé'?’ Dataplex @ gQ ry ‘ Dlalog Al n Communlty °*T° g
: . . Connector
Busi > Product &
Agps g X 5 DataCatelog 2 BigQuery BIEngine il Speech2Text Service
SAP Excel
N
DATA e > ANALYSIS i ACTION




AE2tfEHZX|

Why Google Data Platform with Marketing Integration

1. Why Google Data Platform with Marketing Integration
N4 oA & MEF ZA3E 28t Google Data Platform 27

Google Data Platforme 7|2 Lij/e|s 174 Ztof 9! 0P| E H|OJEf, SNS X 5S4 52| ¥, Y HIO|HE MAIZIo2 7, 2810 270l
(e}

I_

of 2E o5l 02 EHES 0|5 X AlZst e =M X|EHCl OpA & = 7idar 2204

A
g} M| 20| 2 HH IS St OiE SHE KL Ct

274 o

& Ot Ei[o] E

SNS / G4

7| ¥ (Legacy)
Data Source

L= 24 A : 5
* i
2 Kfo|Ef 0fzt 9L A OJJ*E;J. 4y X/ ol




AL cHa|X|

Why Google Data Platform with Marketing Integration

=l Z3HE(Google Marketing Platform)t AA|SH0] 1124 0

1. Why Google Data Platform with Marketing Integration

O O Y HEF H2HE 1% Google Data Platform OF7| Bl A

Google Data Platform2 72 22t2& E3#E(Google Cloud Platform) 7| H|0|Ef

2 7|5 g9l M3l st

-0

-1 O

SHSE AML BES RSB0, 72 0P
| 2 AT D2 K|S WSO RN 12 B NS

ot AR LIAOIE S K| &L T,

##H Hlo|g
(Data Source)

AlstE
Google (Analysis) (Machine Leaming) cc)
i Looker
Marketing s‘. Cturdio
> < Platform Q.\’ éé i
' i
. DataFlow Dataplex Cloud ML VertexAl
S-QL Oracle Legacy ‘ l‘\ ' ) Google
Data l 7 e ¢ Malkeﬁng
H nﬁ souree DataFusion Dataproc BigQuery Datalab AutoML o Platform
SAP Excel
174 O ZIX| / My 174 71X| &

Hlo[E Ax|L|ofH
(Data Engineering)

Hl0|Eq Aj2t3}
(Looker Studio)

Hlo]eq g
(ETL ELT)

HiolE 24

Loy |

Google Cloud

Google Workspace v EJ && J W




AgepEnax —
Cr/\} Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Data Platform Ci|O|Ef &4 2tA

Google Data Platform2 72 0172l Z282(Google Marketing Platform)at ®174$F Etaf, OF#| 2l HO|E{2} ERR, C(RM S & H|0|E{(HY, By

S H|I-H)O| =% Bl 7S (ETL/EL), 24 (Analysis), 2Ha (Al & ML), | O|E{A | Zt2kVisualization)dl| O| 2= End-to-end S8 C|O|H 24 2t4 S A|SgfLICE

Google Data Platform H|0|E{ 2 &+

73 OPIY BEGUP0 2| BTLIAo) S0l ME CIOIEISt NS B9 S0l WY HIEY HO[EAE W
H =

— Google Marketing Platform 7to 2 £71510] 7|U(Legacy) AIARIC 2 | 7= G|O|E{Q} &l AR 2X 0] 2} 25 MASID MokE Hlgo=
Legacy Data source 20| 2ME 7SS X ¥Sk= 7 Is&2 MSE L
v
ETL (ELT) DataFlow, DataFusion, Dataproc, Dalaplex 9| ET(Btract-Transform-Load) E7-2 E3}| €A A|ZH ZH40 2 H|0|E{2 2718}
DataFlow, DataFusion, = Batch Process@} AA 71O 2 MEE|= H|0|E £ £=ESH= Stream ProcessE 25 X151, 400{7}f O|AkQ| @ EAA 7}t
Dataproc, Datapex 010] K| & GUITHO| &4 7|5 RZsH |k
\ 4
Analysis BigQuery= T-20i|A] X 23}= HIG|0|E{(Big Data) £441 U KESH= CHEZX| QI G|0|E] YO{SIRA MHIAR 37 7k2 U
. EAE H[0|E{Q] 7|F & Dimension)2t E2HE4M & Hi (Facts) U S H(Measure) = A AT CEAHR) SATHA B E 31
Hearay Ofl A&}l B|0|E] MH|AS K|ZSHLICE
Al & ML Coud ML(Machine Leaming), VertexAl, Datalab, AutoML 52 A/ML 22 K[Z}, 8% 3 Ol F=4 =712 H|H|0|E(Big Data)
Cloud ML, VetexAl, 7|6t QIBX| ST} 7 |H| SHE S S8l YN2|IE U sk DHS 5] 02 Al 0IE5E 4= = MH|AZ O|2Hof| LSt &
DatalLab, AutoML A E S CL
Visualization Looker Studio= H[0|E{ A|Z}5} E2M H|O|E{H|O|A = MHAO| A0 Q= HIO|EE ¢ U $EI510] ALt

H 2N A A Gete A= E-_rli 7= OIS S3ZGMP) BigQuery 7 [HHe] 24 1A A4 8l 713 Y3 AH0] A

Looker Studio (Workspace)@} CIAI8H 2201 3 7|52 AZEH|Ct



ELTCN IR o
Cr/\} Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Data Platform H|O|H &4 2 &

Google Data Platform H|0|E{ & B

M hlof& Hlo|Ef gt HIolE 24 o= 24 HIo[E AlZf=}
DATA ETL(ELT) Analysis Al/ML Visualize
DataFlow, DataFusion, B0 Cloud ML, VertexAl, Conale Looker Stu
i igQue oogle Looker Studio
Google Marketing Platform Dataproc, Dataplex gluery Datalab, Auto ML o)
Legacy DataSource
Data Engineering Business Intelligence
On-Premise / Small Data Big Data / Google Data Platform (Cloud)
2=%t9 O|0|E{ - Looker 2 #|8 ClolE{ - Looker 2 H[O|E] - Al/ML - Looker
DATA DATA DATA
l v
ELT(ETL)
ETL

Analysis

Analysis




WZetR ==X
Cr/\\_) Why Google Data Platform with Marketing Integration

Google Data Platform2 TA|7| 104 0|40] AL8SH= 72 ZM RRE, & =2atex, 712 Z3lo| §

EIE 7|EIC2 AMLE E

1. Why Google Data Platform with Marketing Integration

Google Data Platform Ci|O| &

O ME|AZF 2EE2 U=

= ME0t0] ME|A Halur 12 B 0= SHE A

Google Data Platform H|0|E{ &AM E&H

==xe]|
=

=

ol

—

o
AL,

I=

M EXLA
T | oo

More Data

(More Experience, More Feedback)

Better Algorithm
(More Growing, Newer Model)

S

’

G

Google
Search

\_

’.
]

<

I

!

Youtube

Google Cloud Platform

" @

G-Mail Google Google Google

Map Drive Photo
"' @ Google Play

Android OS Google

<

More Client

Chrome Browser /
|

(Customer Acquisition, Customer Retention)

Better Service
(Better Product / Better Pricing)

Reviews, Playlist,
Emotional Context

Emotional Ads,
Personalized Service

% Spotify

Killer contents,
Freemium model

uogeind dusbiPRlu|
'Abayens bunarpewu MaN

'SISHIe LM 3jeioqelod




A ZatcHax| —
Cr/\l) Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Data Platform El|O|E 241 AMH|A

Google Data Platforma 712 22t2E Z2#EGoogle Cloud Platform)? |22 22101 A|C] ALR XIS E.30t 713 AH|ASTH =20t 70| ZAt
O|EE QPHSHA| 2ot U= =t MH| 20t TI0|H 7, 24 K@ J2|0 M8l st& A& ML HS22 Z[Z{0| O|0|H 24 MH|AE HSRLCH,

Google Data Platform C|O|E{ &A1 AMH|A

Big Data (CIIO|E{ 2| 3 £4) Machine Learning ( AI/ML &&)
Coud Dataflow Cloud Dataprep Cloud Dataproc Cloud loT Core Cloud Pub/Sub CoudML  NaturalLanguage APl Cloud Speech APl Coud Visoin APl Cloud Translate API
Storage & Databases (CIO|E{ X{Z& ! AMH|2A) Management (22| ¥ 2L|EZ)
Cloud Bigtable Coud Datastore Coud Spanner Cloud SQL Cloud Storage Cloud Console Stadkakriver Logging Monitoring
Networking (HIE$3) Computing (¥ U Z2 M2 -E—
Coud Load Balanang ~ Cloud CDN Cloud DNS Firewall Rules Coud Interdnnect Cloud VPN ComputeEngine  Kubemetes Engine App Engine Coud Functions
Identity & Security (A8 % E2h Development Tools (7H'& % HIAE)

OO0 OOOOOO

Cloud 1AM Cloud Endpoint Identity Aware Proxy Data Loss Prevention Cloud Buid Cloud Test Lab IDE Plugins Container Registry



232 EHI| K| o
Cr/\} Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Marketing Platform 27§

Google Marketing Platform2 ciit ojC|of U ES HZsHs B A= (Rl Stack) 224
=13
=

360), E1(Ads), Z| M=K Optimize) S OFHIE 21HS SHi=toto], 2o 1 AZF, HF QAMOIE

Google Marketing Platform 27|

Analytics 360
EUZ(E A ) | HIO|HE BESIH AFEALS| HA| B oS mtet
Sk OIAL|CH

o =R Y
2 sy
= T AH
Data Studio
She0f| Ol8lizl= SHE E M E Sofl 4ot H|O|HE Y2 == JASFLICL
Optimize 360
AIO|E X 49| 02 T E HIAES = /UELICE

.l Analytics 360 Q) Search Ads 360 Tag Manager 360

TE 7 20| & EfAE 2 = AS L,

Google Marketing Platform

Data Studio P> Display & Video 360 Search Ads 360

Z4A4 U O10f CHSH AIA|ZE ClO|Efot S8 SAIS BIOIS 4 LIt

==

OIS0 &b HBL[O] U= 52| FADZOH|AH 2|X[0f 2A §LO]

Serer S AL

-ae
e
-ae
«3? Optimize 360 o Surveys 360 Display & Video 360

Tag Manager 360
Surveys 360

2| AEAL] M2 4= /U 2l

—

2 NS 2 4 AgLIC,




Agatessax —
Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Marketing Platform =82 7|5

Google Marketing Platforme 2At0|E 3! f ALK} 24 (Analytics 360), ZT1(Ads), £ X HOptimize), H|O|Ef A|ZtSHData Studio) S OIS YT

of 2R3t 2 (Data Studio) =75 MSot0], Lt 1 RS Rt 7|E 04 OF S ofdto =M 0P| E 21tE STHet S = A=S X[FLIC

Google Ads

A Google Ads S G

Data Studio

Analytics 4

| AKY b0
— e - 38K 0.1% 65K 17 31K  80.1% 21

-
s — am @ a
— - 2 an -
s 4-602% 4-488% §-326% 16945 v 108.4%
- = b sy i .
1= aavams > o @raame o o Gmums o o ossans v o/ @aman -
| o g i Ia | P " =2 .
o s . u )
‘s L] -
S -
" - is - e v - 10 scra e
- —— L @

| .
o B giass

: wdk A >oL fJ dX Explorer & 1

Hd o6 O BgQueyr 209, ¥ 22101 YT ARZXIO| WAIIE HE SE510) 2 Ch2 2 CIOIEOIA QIMOIES Tf 27 wizsst 4

O f L+ agrTaA 2jol THI| 9 ofjek =7} ol Bnguerer%E.*7I%X1l+

o .1 ¥ 1/ HL IA

E1|0|E1§I'.:F Aot 4= GI2 I A2 Ol8s) 58 TotHoo 22| & S HEO| HAIF dNz2 1M E GE HIOIEL’I‘AE 2o = AT AR EAM
=EEN SEXEY g4 TR HEE RS

Googe i E 1y dofr 4X Supermetrics Data & I

Google'l H "He’ : L 2|ANS K|=0f M ZAtigt = U= HI=L A F0 =2 4 {8/ A | adkDataStudio O A7 wmE

xi fel ¢ TIZHO| YA HFR O T




AZa2c = K|
Cr/\} Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google BigQuery 27

Google BigQuery= 712 22t2-E Z281E(Google Cloud Platform) 7[2H2] tik2 11 QP Ol HIO|E X{2| S HASIH, AEE|X|of HEE 0| 22|12

sls]
MNE 8o 7 dE MS3HL, #F SQUStandard SQDE AFESH ML 2 St5S X|#l5t= 2 e[ lE| Z2t0|= §|0|E ¥|0{SteA L|Ch

— - = |O

o
OF

Google BigQuery 271

BigQuery Omni
G I 2HSHA| 22|21 7t O 22t E 24 S MS UL
@ : oog € BigQuery ML

B 18 Que ry HZ SQL2 AFES10] BigQuenOilM =1 DjAl2jY RIS YWEStD

HHiOI' A O|A|_||:|-'

=T M-

Connected Sheets

SQLE AFBIX| & 4eHHOE 44101 3HO| 210|E BigQuery Ll O|E{E

HMsEA QI |C}
03 BigQuery Omni BigQuery ML
Data QnA

H|EHHIO|E 2o 24 S flof| T55&l A0 QIEH|0|AS MSTLICE

ﬁ Connected Sheet m Data QnA ) APl

BigQueryQ| LISt 7| S 52 QLA A0 IS AFRE 2= Q1=
L H3gtLc
@u BigQuery API sl BigQuery BI Engine InterfaceS XS 2T
—~— .
BigQuery Bl I

BigQueryS ?let O W2 QI 22| 242 MSTLCh




C{'\ AZBLEHI|X|
/‘_) Why Google Data Platform with Marketing Integration

Google BigQuery= T129| A 2|2 (Serverless) 7|8 2P 212|30|H 22 HEHO| GIO|E{(8Y X EFEE)E 24 & 2 Qs QEZ2to|=Z O
[

O|E] HOf5t2A2 N CFE 22HE ZHHO|H =X, =

1. Why Google Data Platform with Marketing Integration
Google BigQuery S&H

o
ME X|EHH, AFE StEEl Al 2ET}F X 2| "2 2A APl S2| A/ML

i

Google BigQuery S48

LS 2chE 4 X3

Al& ML ET {3

Replicated, distributed storage

Highly available compute cluster

HEE
CaRO O
BEee

BN 2000

s

AT PO w A

TE 2|AA T2H|XH0| B2 EO0f|A] AlH

R éj H_L = ” ‘*G

SR TISBHEAR S ATl S8 HEHI0| =S

Fele 2 Eiolz 43

BigLake

os o°4o|agog,uvgog, %) HIOlEIS H2let 4
= AR & AEA1

5

[ o
O Looker © ML Models © Analytics Exploratory Data
Analysis with R
Cross-Cloud Transfer Query and Store prepared
extract data data
Cross-Cloud Materialized Views* ‘.\
g \\"
Authorized External Tables .—‘ 4
BigQuery Omnl BigQuery \/6 Cloud Storage
Al Platform
A\ Azure 3 aLN/S, Notebooks
BoQuery Omni BoQuery ML

HO|E7t QL= 2IXI0iM CIOIEE EMk= 7 [s AiS

M. - e

20| [MEHH|O|HE =X =+ U=

2N a2 NS D

HZFE Q= ARESI0 Ddlzd BEZ HEskn

20| Hi= 75

oy AA[H

Vision, Video Intelligence, Speech, Translation,
Natural Language APl &

o3 22

Aralytics Hub
Thl Hjof HojlA of2{ S22 7101 Glo|ES Ztst PP 6 $ A AP
AtEZEE NS QK| QIR |HAE S-S0 £Y YAZRE B Il

13




A2t Ha| x|
A

Why Google Data Platform with Marketing Integration

1. Why Google Data Platform with Marketing Integration
Google BigQuery E&7H 1. 2t #2[H DW
Google BigQuery= 27 2|3 H|0|Ef 9| 0{5H22 (Data Warehouse)2M 3271501 AfH 22|

ool g2laa
olSHo] HIO|H =&t E40] St g HIOIHE S+ R Hi= 7Hstt

Ze|7t IR E0M AtE22 293
Z[0f Ql=Za} 22| LOIES |4

=g HIoJe AHEAS MSTLICE

Google BigQuery S&7 1.

@-_o'l'&

ME 2| A OH’IE"H

ME{Z| A =2 ol
X|sd el=et HeHEA

olE|=2}0| = |o|E| 9[0{3}L
= I 1 — —

I Aops

Haw Cuary

QB USFEome

Runtime + Packages

_—— =

b ey n2HEY

T 2| pEE
+ Ay Ergrm Lags
»em e e iy g

i ]

b opecite k. data 4

Gumylba  Comybs etk Dekke Tk
= Public Datassls

VMs

i lngusgs wenanespacs mckect revisien d cobibutor i comibuter
1 Wiktons 0ol FHET) T2ILAMBE
v gy pubedata sar s
2 Pomsvs Dess
I gi_resied

0 sl FPUOES 30T T2
3 Wm MW o sl WOEOG 2.1718T IR
e _
4 ey s
S ‘

aneEe MG s em 2

o PRI M B2 |7t Gls SEH| AH| A

+ Tercfom 2 A{B%H AJH{2| 94 Ui
- OIS 7|t ZHFE ZRAA K|l

- S 7K AR EA AUl
- TEHI0|EE 2|5 £ Hi9lE #el

™ =T

« GlOJE ofsteLeto|3 &8 7Is MS
- ZE| SR FOI HE| S5
o 7R Q7| = 7Hd GO HA{0f M KR

- 2EZ|YoZ ALK HO[H HHOIE X




RIS —
Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google BigQuery E&H 2. Ct&5 2E2H2E &4 X[

Google BigQuery= 712 E2t2= 22t %(Google Cloud Platform)& &3l THe QIE{T|0|A LHOfIA 0f2] HO|Ef A2 % 22t E H|0|EE At

1, Wit FRRE TS 7|5S AHE0I0 FtRE 20| HIO|HE =A| 230tALE A M) 22 o150| 7hstt CHE 22teE 242 XI-L L,

Google BigQuery 587 2.C

|_ HAT o

cEEE -

s By
g21ec X8l

BigQuery Omni WXl S2LE HE Analytics Hub

BigQuery control plane O Googe Cod Q o e < Analytics Hub a © =5 g
Googe o 8gen AWS 2900 Aaeregon fvilf«qf ot A rat foomesi] aieen
o mme s
Cluster cluster cluster
! ‘ P06 0000 Publisher project ' Subscriber project
T W“;s,m wm;.ml \ s o Use SOL xrmf::ss-ctoud o Q BigQuery BigQuery
e ] Distrbuted My Datreamad lercey
=== = 0 =g o St T St Tur om om om
e e = Secure transfer of data, no additional - O N O
e EEEE =E=== . permissons eeded - ke
e Bguery Storage AWS / Ature S20rage ] bt obpein
$3 storage Biob storage 3 H
VPC-SC perimeter ‘ VPC-SC perimeter
« GIOJE7} = RO HE2 |7 « Amazon S3 H{Z], Aaure Bob StorageX [ « GO|E ML2E, 7 |EF 24 Ol ks
- HEXS S HIES B « TSE HO|HE GP H[O[ERt =21 7S o HIELHO| NFoHHIO|E MEO| HEX|IR
« AWS S Aare TS AP 22 -+ BoQuey2 2, BQuey MIS 28 - Adre ANS S A8 SE19C ZAE OIS

15




AgetecHa|x| —
C% Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google BigQuery EEH 3. AIML =7 HS

Google BigQuery= E= sQL(Standard SQI)S AF&310] H& G O|E, BPEw 3 I 00| 2 B2 JMDZHS THAIZH L

o
APH BHSEl Q12X | S5(A) RE M0 X2 HE 24 AP 7| 552 &880 E2MOZ NS AYMLEZE 1=5l0 FNHHo 2 288 2~ QI&LICt

Google BigQuery S 3. AIML =7 |5

~"
E_E SQLAI‘% \./ Illll v YA I||I| E_E_ AI EE'EI,
ol Sk . - o
E = gli.u TensorFlow cloud machine [ ] =‘l|1' é ﬁ' EEI _I'—_&II 7I o

earning engine

BigQuery ML X282 &M APl XS
{

@ save ~

(® SCHEDULE £ MORE ~

© RUN

#standardsSQL
REATE OR REPLACE MODEL
PREDICTION.PREDICTION_MODEL_Sale

PTIONS

;oaex_xype- logistic_reg’, panopbe mask ool clustes assgnme

labels = | "Sale’) o

‘i‘,‘[ T

age, gender, DATE, previousSales, interaction, interest, Sale

o . Wi ata G021 Coogle  Terma of R PR i

* BgQuery QIE{I|O|A LHOfA ML A8 « Sight(Vision, Video Intelligence) Al AUNEIPSEREPShisn == =R PN
- BFESQEAESIH RE SE Vs « Conversation(Dialogflow, Speech) Al . oI)tl OlEHa|MAZ =2 [|0|E| £
- MLEE 2E S 20| B2 7S « Language(Translation, Natural Language) Al . BMo|3Z200|X|2|Qd B T




AZEte cHE|X| —
C% Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Looker Studio 27

tot

r

Google Looker Studio= A-gXtof| A Ti=ssh 2

FE0H 226 0] 10 AR O] 42 E0M T 2hE2 XSSH0] A1 M 2H40| 7hsoh A=
AH| A BI(Self Service B)=TL0|H, -2 O & E84-Z(Google Marketing Platform) 3! T+2 |3 AW|0| A (Workspace)2t S8l ZHIE 24 S X|@IBtL|Ct

Google Looker Studio 271

Data Connector

= Data Studio O Looker AP I E & 6007 0| Ako] TR+ F{HIE| 2 H|O|E{ 2 A0 &7 UM|ASID AL
[=1 =S OI¢|_||:|.
= T Mg .

Report Template

HEot M JE S 210[22{2|E AHES0] & = 2Hoj| HIOIEIE AlHet

C

O Looker Studio

Embedded Report
E 2= Yhj0|X] = QIESH| HOME ZE510] HOILE T A S a2z
Data Connector —|| Report Template o A XJEE*OE*—’.‘— AL
Looker Studio API
'ﬁ Embedded Report $0b  Looker Studio API T2 YA 0| A Workspace) = Cloud ID 20| Looker Studio OfA19] 22|
- API % 0p0| 02|09 S AtSelet 4= AL
Community Connector
: Community Connector CIE|HIO 2 T Ths3t RE HlO[E|AA0] XY QIS0 HuAME BHAE 4

USLICE




- EETCECEIR —
C% Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Looker Studio E&H

Google Looker Studio= 72 012 Z31Z(Google Marketing Platform)t 72 2| AAH| 0| AWorkspace)2| SeHEl 4 A 2HIY 2+A S H S}
= =

1, HE SA 2Aof X[t 2fo|=e2| HlE "ERS E8ct BN VT U LS S8 &2 Ciefet HIo[H S GAet tts REE &S K| LCt

oft

Google Looker Studio S&H

AL 2

Weekly Ticket Overview TRTET? Tes 2966

@ v 0D GWP) GoogeSheet + €8 'A Oy HE =
O 22| El~Analytics) LHOY|A] Bz 125104 T|0|E Sheet@} 135104 H|O|E 7127 |, L{E L7 | S 24 ifla” Q0| B AfZF 104 TSt B0 |EfO]
S =olgt == LEHCE S X|QEt |t ClZEt 4= ALt
_ED - XA L8 Wokspece) 6-A g OWw ©
WorkspaceOll M StudioS: 217 & lst 2 El HED 20|22 |E ARZSHO] = HIO|HE Google Qoudi? OfL |2t Az et AWSOf| 125101
HAME SO Alzfetet 2= U5 LCH HAME AR 4= UFLCE

TIDF P WG A" b OWw /[ HE
Embedded AP |2 5! 2!l OIE{T|0|A 7|Hlo 2 ETM 22758 Ml&sto] X201 Qnte 40071 210}, R =715 KSSHH 2AEE,
O{C|ALFARR 7HsSHLIC IS Er el BN ul Y2UE 7|52 KILLL,

18




1. Why Google Data Platform with Marketing Integration
Google Looker Studio EXH 1. A2 24

AE2tfEHZX|

Why Google Data Platform with Marketing Integration

OfL[2} tEZO|E, I0S & & 2HIEY 2HEE &0t F20 70l Bls AEA 28 S X[J

Google Looker Studioo| Atg £tz @ L ot 4
T2 YAAH|0|AWorkspace)2te| S&HEl QIHH|0|AS HS5t] A0l ALgS K| Bt

SHH, 712 OIS E84-E(Google Marketing Platform) 5

Google Looker Studio S 1. A8 2+

GCP ()  Google Workspace Sl /oyl
%-ﬂ- §-7°:| Google Marketing Platform M E L J “ AI-_g_ %704

T2 {3 A4 0| A (Workspace)

Title Thelook Order Items

Download on the
nare ot s sma g S - ' App Store
s wenroh A
(o>} o el
- Soogie Drive Googie Shee
o . S 5 Google Play
752 $194.86 194 19.02%
> - R/=
) 262 - _51,341 00 - ;:4.14 o w2 | 7 N ‘;'::m:’

- O 2|l pralticy SO Bf2 A1t
- OPIE HOJE{S 283l0] 24 7t

* SwudoOf|lM ZFEE BEOM 2227 X3

Google Sheets ai Loading Google Sheets.

- BETIMES WS
* B 21 SheatZ H|O[E L{ELYY| 715
- 7Hi&0] 10| ¢t et 22| 7|5 MIS

g Download from
E Windows Store

QHE20|E, 105 Windows ZHIY 4 K|S
7|5t QIE{I|O| AR OC|IME &I 7

+ Embedded E0AMZ QIEZHl MOl 25t 7t+S




AgatecHa|x| —
Cr/\z) Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Looker Studio E&H 2. 71 =+

Google Looker Studio2| 71t 2142 712 A|E(Google Sheeti2t STl £t 7 2H4Tt 2lo[22{2|0flM KBoHe M HEIS ALE
5101 &1 ALE X} HIO|E S AlZtst & 4= U, S8l B A 22| 7|52 MEsi0] 2ol AoE 2 0M I, 37

l

Google Looker Studio S&7 2. 7% &4

AREX} Elst

e 8

=

Google Sheet H& M

Goodle 1 o s ME A|Ziely
sl B Sl =y SRR

python

N Daten Eatom [Sasione e 9 - oR N s - R T 0. — Su— -
w— w— = o e B e=Clent Pl - =
- Z : - _3_'_1 = —t
: == = =
- e . [ e =2t . =1
° - e o e T e e et B e e
Sheet@| H|O[E{= E oM 2 XA . Efo"‘ﬂiTW HEAHS « Dataplex= 0|80t 2| 2HAQI 14 2i2|
« HMO| 2= HO|HE LHEWY | 7Hs .« HHE 7S AR M HIS . AVIZ SoHESSERI A Aok
« Sheat AHC| 24 7SS BN EE . 7(IEI HHE AE AR M KIS - B AYESE VR B ORI SR 7S




AgatecHa|x|
Cr/\} Why Google Data Platform with Marketing Integration 1. Why Google Data Platform with Marketing Integration
Google Looker Studio E&H 2. R 2 & 24

Google Looker Studio2| 222 £t42 72 G|0|E| 284E(Google Data Platform)0f| Al K|S3}= ETL(Dataflow, DataFusion S) =72 AFES}0] 80
Of7lf 23 CIO|E|ete] &2 FAIE R ASHH 24 (Analysis) =721 &FZ|BigQuery) X =12{|0| A Biglake)S E-E¢H LIS 22T 2tHE S MSELICH

Google Looker Studio S&7H 2. & 21

= H2 C/} Cis SNE/
C|ojE] A A| .]It. + [FEEBIE

CreFet | ojE| HA|

s EWUEF U3

Cf
(o]
¢ 4 &
"
O In-memory Security  Data e
E E‘ cache modeling 1

i
0 $ o W
Lifecycle  Business Logic
Management & metrics
=) o i a’ amazon
E * m @ @ Google Cloud
Sheet@| HIOIH 2 20N 2 X2 . EP@E‘J\-I HE2 M
« 20XMO| 2EH[OES LEW| 7ts - dHE 7t Al N Al

« Sheet A 24 7 |S= 2H EE . 7(|E| F= IS AN S

21




AZate = Ha|X|

A

Google Data Platforme x|

= |22 0| & (Workspace)2t 817 & 2 5

Why Google Data Platform with Marketing Integration

22X O

Xt
o

Al

HE

7

1. Why Google Data Platform with Marketing Integration

£ O 2 Gartner Magic Quadrant Cloud Al & 2|H2 MEEQIeH 7+= 08 &
It H|H 2EHO| 2242 QI Hro} 0§t Cloud Al M| E20| AR

2

[

7t

Ag E2 712 87t

242 (Google Marketing Platform)
2|H2 IS 21 S

X|&5XOo 2 Gartner Magic Quadrant Cloud Al &

February 2021

CHALLENGERS

Tencent

PN Baidu

[ ] P @® H20.ai

] Alibaba Cloud
Clarifai @

L'I_J Salesforce @ Aible
8 Oracle
|
E [ )
o Prevision.io @
'_
=
=
.

Microsoft

..Google
® IBM

Amazon Web Services

COMPLETENESS OF VISION I

As of February 2021 © Gartner, Inc

Gartner

22

—

ABILIY TO EXECUTE

2|2 M

January 2022

CHALLENGERS
Amazon Web Services
[
@ Microsoft
Google
Alibaba Cloud ® IBM
Tencent @ Baidu
Dataiku @ PY
H20.ai
Clarifai @ ® Oracle
Prevision.io
[
Aible @
COMPLETENESS OF VISION —_— As of January 2022 © Gartner, Inc

Gartner




AE2tfEHZX|

Why Google Data Platform with Marketing Integration

23



AE2tfEHZX|

Why Google Data Platform with Marketing Integration

2. Mg S 0 X[ MH[A
Google Data Platform 73 A{H|A Gl BIHEZ
Google Data Platform -2 5! 1170 X| &l AH|AL 22 o132 2282 (Google Marketing Platform)at 712! 72 B 0|E| Z34E Goo-

7H
gle Data Platform) EE= Looker Studio =S AESHs DA I 2 V /LR 2 HME MAS T2 E WK/7|=X|/ AMH|AZ HISSLCh

| s ZadEe w8 7|EX| A M~
_I?_ MAE-II /u.Ek"A _,_kl HM' O-Il=l -|Jg Il'_% Il'OL

TH 7 THAE] 23K T2 EEQ] 7jet 72 X[

us 3 fX|EE ALEXLES U ot 7IEXH

HE 200012 A% = HALE

24



Agetecua|x
Why Google Data Platform with Marketing Integration 2. g 8 0 X[& MH[A
He/zi8E Z2xe

Google Data Platform 7i'&/Zd1 8T Z2H E = uigjo|g| =g 150
T2 O|0|E{ E3#E(Google Data Platform)1t Looker Studio= 7} St 10X} SH= D ZHALS CHA

=2 A0

§A " E 1pdy
A Wa A Wa A Wa

e o o

1 1 1

1 1 1

1 1 1
A A AR B SA lo|gf £A1 31 P A AE O A |2
D A|AE /I M| AN CHAH R T2 A A S 174 9l O El 2 ol et Al 715 0g J2

— = 2 Oo|E £ 2aM Y AS SM oE gl e DTSR

HI AS
THg / ZHE 3

TR



CEEEXEERY —

Why Google Data Platform with Marketing Integration 2. g 8 0 X[& MH[A
E

|l =l oA E & 2, Flgte e7ARof et Z2EERY

7
W, 71e dE S B7HE SOl 21F /N Mol tids 2Pdoto] S8 O HIo|H 24 2td 751t ST B AMKP)Z2| S LT

-0
Ha
i
[s)
m
rot

fot
=
12

/\/ Data Warehouse ‘. Data Mart D Looker Report
|]|]|]|] H BigQuery ML [ w _ AY A

Step 01 Step 03 Step 04
Yl do| /vl N THAl / S5 UAT THA / s}
ZH| THA| =ATHA| (To-Be) 22 K|S us A
- NEREE Z2M A o« TARE R - DZ2EERIVNE - V= HE X HEY Bt « KEHQ Xt T
- JNERAEE Al = . i R Ee - SH(oB) ZEHS - JHEHIAE SRt - 2SNt E NS
. D% Ask 2 . HEEMHE . AESIEIOBIHA HA - ARKHEIAE X EofE + ol o5+

+ BE(oBy R Y 43
REPNE=0 (SmE=3

26



<l ~
o &M MH ¢
e u_.__HI =
=< _._n.__.“ Bo ol g 3 m_
OI_E - A_ mm mm.,._;, Ny 1y
o ol —
PR o Mw ) .
N :E.__._ i y
M Al o
=y i = -
- oo
00 R B
I_—Alﬁ ﬁ % = H B8
. =
~ K- iy N
ol = )
__A_.O I_l__lu_ m A ERY
&o LQIJ : .m..:;:ﬁLrL_.:a R LT IR
ol ~ w0 LR ot oty sl bl s ou) o I
= all
oF oK £l Sefret]
oI o X ] m Am
= A0 e B
S 1|o R
< 9 [ SO |
oH < ol
s 3 I
u =
L
Hl
oy
51 RO !
s i |
: - o [N HES =< 7| ;
o - &1 “
m 4 o L g nina
= = Pl i
.m; E_ =m_+|_ﬁ 14 :::.r:-:—
g Rl 5%
5 W
= _u__ ol
= ¢ Ko B
S E_H il <+
e F U T -
B i~ = o ol Ho
s Sy M R Tw
s £8 o 3 hy =
e T K ol S
T O 8 = ofl N0 K @ 0
1 o I, = fury o X T
ul © A 2 E 4| oo <
o © o = <
e y o
i £ o 2 il
= = O ~
o i
O T

A

27



AE2tfEHZX|

Why Google Data Platform with Marketing Integration
teel T2NE

Google Data Platform L3 TEME - 224 £l M, 2 ZadE0f A 7|Q0|A 283D Q= Fa THj, 0 E x| 2o $igt 2

=
M, =4 2t 7 thE E0M O S ALEAL &S Sot0] LIE AAR Hebdilt £24 452 2+ U MHIZZM /i S MSLCH

SAMPLE REFORT - WIAKE & C:0FY T EDNT

. 3
a, o
Frecuenzy Meagtary 7 [T oen—
s Sasvsloe
* o LAY s omra. o s T N -
g v s Cevrerbeicronloes BER......T0R . Glsgueates | et 53,332 69,063
S — —— : omm ) ' : arm i [REE" INEES 378
- ams « as:
F ] P —— fotind ¢ o X How ara site sassions wrending? What ara the top countrias by sessions?
5 ane s e .
aps . as ‘ w e
v LT me. ) 2 -
» s as: 2 3 b -
awa s #x 3 (e 5% ’\
ag s , o Ay . _
amex v onarm wx o 3t N =T ww -
amw 3 ar s ) 0 u - b
» - TREE CETE VTR OECTE TR TR
S - T
24 9 : — 1" 135
cou Seasions +  Pagees
‘Which channels are driving engagement? i . i
A e 3557
na i
i Foces o4 R o
]

— - - ' s , - = Y
- ; e = |
= wa - | Srewe o
- : = o :
o - m | o | | s
) (i s | s IO
te e e ™™ Srgpn | - Engagement by Age & Gender !
i . | - o 1
-
o o I -
= Xy El & |
P 4 4
o o o< [l T '
. ta [T 1
: o e |

28



CECCIEERY —
Why Google Data Platform with Marketing Integration 2. g 8l 0 X7 MH[A
7l A& M|

Google Data Platform 115 5! 7|=X|& AMH|AL 7(9f 1f 72 00|Ef 2312 (Google Data Platform) £} X 2H20f| [H2 7| & X| 20|

WO NHAS CHAOE 7o AIZt LA 7|2 % 7 B8, 4 X|2, 2t0]= Y oFyet K|S, 12|17 7|2 9 Hoj XIS MBsHs AlH|A LiCk

@Y U 7| EX|Q MH|A A2 MH|A

MH| A T & MH| A LHE

Zto|Ch 9F 7|7 Y FA[S
Ol ZAt 1<3I—;T;/: aouE  CRRME
Bt 1% $2eY) - 9 AIZHXIZ
27 ARSHEA x|
HdEE Azt
ISP ERAE
us X3 =
S I ERSE
70 X T e o SAZR| Q1 AlZE kR
== s HEZ X|2 ZF Kzt
AL o gfoj=2 iy o xl'ﬂl 12A||_ X|'I:I
7I=X# o3t X2 2t0|= oFYS} X|
S AIZHEZ 200A12h @ At
. : ZHMEE AlZHE
RECERONE 13 A == e

AMH[A o X| A

29






